The International Magazine for Luxury Fabrics, Yarns and Fibres

T L
‘ ; ‘; I Issue 42
June 2012

Zeitgeist redewfmw |

Spoerry breaks the mould

Rare & Speciality fibre focus
Performance Merino
I ¥ NY: The US love affair with Scottish textiles

Collaboration is king for Shandong Nanshan

www.twist-international.com Published by < 6:.WT'i N




Contents

June 2012

5 Comment
The view from the editor

6 News
Global update

42 The Markets

Global raw material prices

45 Events

Shows, exhibitions and conferences across the
world

News analysis

12 CFW heads East
Following the launch of the Campaign for Wool
in China, Xiao-ya Wei, AWI country manager,
discusses the campaign’s aim to raise awareness of
the fibre amongst retailers and consumers.

13 Designer profile: Matt Russell
Winner of the 2012 Clothworkers’ Foundation
Award in the Bradford Textile Society competition.

16 Leading the way
Argentina is the location of the Sustainable
Textile Centre and the Centre for Studies of
Sustainable Luxury. Founder Miguel Angel
Gardetti explains his work to help luxury brands
become more sustainable.

18 Rich source
The Andes are home to some of the most desirable
fibres in the world. Renowned for their rarity and
super soft, fine quality, these fibres are in demand
from the luxury market, commanding premium
prices as high as US$940 per kilo. Pacifica Goddara
and Jonathan Dyson report from Lima.

20 The Peruvian connection
Living in Australia, working in Peru. This is the
life of Manuel Rosas and Fariba Heydari, founders
of alpaca brand Da Capo. The pair believe it is this
mix of cultures that gives them their fresh ideas.
Our Peru correspondent Francis Rainsford finds
out more.

Mohair

24 Do it yourself
Mohair SA is nurturing fresh design talent,
encouraging people to knit their own person-
alised styles. Our South Africa correspondent
Bruce Paterson reports.

26 Resurgent form
The US wool industry is profiting from a renewed

# .
* Twist June 2012

interest amongst domestic sock manufacturers to
buy American wool and have it processed in the
US. Amy Trinidad of ASI explains more.

27 New York, New York!
The textile and fashion designers who invaded the
Big Apple to showcase the best in Scottish design.
Charlotte Rogers reports on their success.

Wool Fabric

31 Company profile: Jiangsu Danmao
Sustainability is the focus for worsted wool fabric
producer Jiangsu Danmao. Recycling wastewater,
and developing plant based natural dyestuffs are
a few of the recent projects.

Charlotte Rogers finds out more.

34 ‘The world is too small to compete’
Chinese fabric and garment manufacturer
Shandong Nanshan believes collaboration is the
route to success. Instead of competing with Europe,
the company advocates forging partnerships.
Jonathan Dyson reports.

32 Capturing the zeitgeist
The beginning of an adventure is how Swiss
spinner Spoerry sees the production of its
premium menswear collection, designed with
Sea Island Cotton grown on the company’s own
Caribbean plantation. Charlotte Rogers reports.

39 Hand knitted textiles
British wool is the fibre of choice for this collection
of textured hand knits, quirky crocheted upholstery
and soft, chunky knit accessories by Rose Sharp Jones.

Performance Wear

40 Essential kit
Armadillo Merino is on a mission to help educate
the military and other professional risk takers
about the natural, life saving benefits of Merino
wool. Charlotte Rogers finds out more.

Features
14 Global Consumer Watch
Where are luxury brands looking to regain revenue
lost in mature markets? Charlotte Rogers reviews
the latest statistics to find out some potential new

markets for apparel and luxury goods.

22 The Knowledge
In late 2011, a project was launched to help promote
the unique provenance of Mongolian cashmere,
yak and camel hair by developing a specialised
brand identity for the fibre, which also teaches
consumers about the wonders of this remote
country. Project partner Jeremy Hildreth explains.

36 The Twist Interview
From sewing in his bedroom to celebrity
menswear favourite, Tom Bird, founder of UK
clothing label House of Billiam is inspired by a
love of British fabric to offer a bespoke streetwear
service for the 21st century consumer. Charlotte
Rogers reports.




